Art Decade

HOTEL ART

Frown guestroom photography to lobby-defining installations, hotel art has
the power to convey ideas linked to place, history and brand dentity.

Wiords: Frestodir Thamias

hen Banksy's Walled (4f Hoixl opened by the controversal

amrier enclosing Palestine, its subversive art programme

tuwrned heads worldwide. Featuring work by both
Palestingan and lsrazh artisix alongside a water mstallation made
from a bullet-mddisd tanker and a permanently owt-of-service
elevator, the collection speaks of the hisiory, socal context and
political landscape semounding, the hodel, whilkt smulaneously
coniribating, to the wider design scheme, acting as a sohoonscioms
bridge hetween guest and hotel.

When thoughtfully approached, art has the power to educade and
inform as well 2 complement mierior desgn, and a fooes on the
medram has seen projects developed with an at thear oore. Mordic
Chaoice Hotels™ At Six and The Thief for example, enlisted Sane
Mordgren - Foanding Director of Morway’s Mational Mussom of
Art - in curate its expressive collections, whilst guests at Amsterdam’s
Huotel Pulitzer are greeted by a mural that playfully reimagines che
[oich Gaolden Age for @ new audience, hinting at the wider project’s

Fl=rwhere, Art'otel s six properties each focus on one specific post-
19410 antist in both style and content, with Ant"otzl Berlin Kodamm
feataring, Andy Warhol's most famous pisces alonggide pop-art
inspired interiors. 21c Muoseaom Hodels meanwhile imcorporate
dedicaird gallery spaces that ran a schedule of rotating exhibitions
througheat the year Callectors and cnllections have also become
vital elements of the movement, with fems from Dakis Joannoo's
renpwned asemblage appearing throwghouot Yes! Hooels" five
properiies, and work by David Hockney, Frank Stella and Henry
Ml pome, amongst ochers, forming, part of The Rite Carlion Singapores
4, 206l strong programme.

Eit the heart of every hotel & goest experience, and an expertly-
cumated art collection has the power o reflect a howels narrative,

brand and szrvice offer to goests,” comments Patrick McCrae, CEOD
off art corenltancy Artiq. ©Integrating ant indn the fabric of the hotel
through sourcing lncal artists, commissioning, bespoke works and
holding art events are all fantastic ways to oreste uniqoe mMomens
and experiences that can embed with guests far past the doration
off their stay.”™

Hudrel restaurants ino, now feature art that channels nobons of
identity, particolarly if the vemue fanctions as a separate entity o the
property it operates within. “Every succesiul restzorant has 2 story
and our job is o tell that story visually, through ant,” explains Dawvid
Winton, President, Kalisher. *This is always ooz in lomry howelk
where the hotel has one sinry and the restaurant another We need to
stay true o the restaurant’s nammatve while being sore that ownershap
and the hotel brand will love and approve the art.™

Where once hotel art was domimated by production lmes churnang
nut mdiscrimimate pieces with few references in property or location,
these ideas now form much of the concept’s bass. Be it through the
incorporation of work by locals, picces inspired by the sorrounding
culdture, or installations in a style tied to a project’s onderlying, theme,
the art that graces hotzel walls has become moreasingly specific and
unigoe, with boutiques and brandied properties aliloe commissdoning,
work that conweys their idenoty and theirs alonze.

At Lomdon's forthcomang Vimiry & Mencer, a hotel channelling
South Kersngion's historic mrading gualds, art spedaliss &rirfacs has
assembled a programme ged o several key sdeas that define the
wider project. *The art collection at Vintry & Mercer is incredably
reflectve of the area it's a pant of, there’s 2 major narraiive runnang,
right throegh, ™ explains Minda Dowling, Artefact’s foander “For this
project we"ve embraced the gualds, the oy, and everything the dry
stands for, for better or worse. We also wanted o incorporate travel,
in the sense of both getting on a plane and going somewhere, and
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the concept of trade, which was a cornengone of London's history.”

Fearuring a collage of watch parts by Anna Masters, a sculpeure by
Dan Rawlins compreang old repurposad trade tools, and a senes of
dreses made from folded maps by Elizabeth Lecourt, the collection
has been asembled o connect derectly to the area it resides within,
well as enhance the project’s design. For the guestrooms, Artefact has
suppbed engravings of the guild crests, 2 historical nod contrasting
with Dexter Moren Assocates’ contemporary interiors.

“There’s a paxtaposition between the modern interiors and the
18% century guild elements,” Dowling adds. “It's a reminder that
everything = constantly moving and changing. When you look out of
the window when driving through Londan there's a contrast between
architecture - the totally modern right next o St Pauls - and that'’s
the kind of essence we wanted to bring to the art collection.”

Employing similar tactics - those that create links between the
physxcal hotel and the less tangible sdeas of history, culture and
experience - Canvas Art Consultancy s collectson for Raffles Istanbml
is bilt around the central theme of“Dream of Istanbel’ and takes into
consideration both its locale and Raffles Hotels & Resorts” exotic
and storied identity.

“In the lobby, there are two large-scale commissions,” explains
Matthew Whataker, Directar, Canvas. *The first, 2 nch and fantastical
photographic composition, was created by an internationally known
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hyper-realist photographer as a way to introduce hotel guests to the
Dream of Istanbul”

The second, a colossal bromee sculpture of a rechning female figure
otled Lavina, takes its name from a local Jove peem by Ozdemir
Asaf, again greeting guests with an introduction to the culture the
hoted represnts.

“With reference to brand identity, | think both content and
quality of the beand’s antwork collections are simultaneously cribeal
to setting oneself apart, and intrizsac o making the necessary bold
statement about who you are from the cutset,” Whitaker continves.
“We encourage guests to engage with the artworks, w0 talk about the
collection and 2] their own stones. We hope that some part of the
callection wall leave 2 lasting imprint on their ience.”

Thas considered process, factoring in both visual and emotional
aspects, can further be observed in Muzeo’s curation process at
Radeson Blu Astrid Hotel Antwerpen, whers bronze wallcoverings
above beds depact elements of the citys skyline, and also throughout
Kalzher's work at Thompson Playa Del Carmen, Mexico, wheren
its programme halances homages to nearby harbour scenery with
colourful chusters of modernist paintings, complementary of the
wider aesthetic.

Similarly, at the expansive Facna Hotel Miami Beach, Jean Gatti’s
pold-leaf floor-to-czifing murals immediately sugpest the scale and



N -

Above: Darsan Hnt's Gone but Not Farpatten - a plded marenoth shaleton encaand n glam - stx outmde fesne HMotel Maers Brach

opulence of the property, whalst 2 24-karat mammoth scalpture
outside by Damian Hirst hints at the expected chentele.

Within The Great Northern Hotel in London’s King's Cross,
meanwhile, Artiq has commisssoned a staircase installation by
Shoeeditch-based artist Debbee Smyth that comprises an intricate
series of hammered nails and embroidery pans connected by threads.
The piece, ttled A Tying of Knots, references motifs induding
ordimance surveys, and is inspired by the buildizgs past as 2 railway
hotel as well as its contemporary metropolis setting, ultimately
working to depict a dty in transition.

The presence of work by local artists Iske Smyth's has also become
a staple indusion i collections of this kind, giftng an added layer
of insight to the project and its environment through the eyes of
those who know it best. The entry hallway at Chicago’s Hotel Versey
exemplifies this idea, with 2 corated art-walk welcoming guests with a
corndor of pieces by locaks inchading Joe Miller and Barton DeCiraaf,
concerming the staries of both hotel and neghbourhood.

“We believe that art for hotels should reach further than the
aesthetic,”™ McCrae offers. “Through thoughtful curabon and art
stratzgy, hotels have the power to utilse art to not only enhance
guest experience and reflect brand, but to also showcase patronage,
taste and reflect the history and identity of the area local to the hotel.”

Ranging from blink-and-you'll-miss-them details to lobby-

dominating centrepieces, this new wave of hoted art demonstrates
the level of consideration and conceptual complexity that desgners
and operators now demand, expressing emotve nations whilst sall
fanctionang, vitally, as part of 2 scheme. And though these concepts
perhaps remam two separate objectives for art consultancies to
regard, the line is becoming increaangly blurred.

Atop a wing of The Beaumont, London, sits Anthony Gormley’s
Room, 2 scalptaral, human-shaped architectural feature housing a
mysteriows suate within “| take the body as our pnmary habatat,”
Gormley explains. *Room contrasts a wisible exterior of 2 body
formed from large rectangular masses with an mner expenience. My
ambition for the work is that it should confront the morumental
with the most personal, inomate experience.”

Combining the two aforementioned functions — to enhance 2 hotel
visually and connect emoticnally with guests - Room speaks at once
of the The Beaumont’s dastinguished character s well as the very
concept of temporary inkabttation, drawing the disparate mediums
of hotel and art together in ane stirring act.

Like art, hotels have the power to excite the senses whilst
simultancously speaking to guests on a personal level. Good art
leaves those who view it with powerful new memories and changed
perspectives, connecting with them through aesthetics and substance
to convey an idea. Good hotels should always do the same.




